Patients want 5 things

Disrupting the system to provide patient-centered care
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About the Survey: In fall 2018, the American Heart Association (AHA) conducted a survey of cardiovascular and stroke
patients to assess their perceptions of the value of healthcare. Respondents were recruited from the AHA's Patient Support
Network and an additional Qualtrics panel with an emphasis on oversampling underserved populations.

771 responses were received, including 26 caregivers. The results were analyzed by the Value in Healthcare Initiative’s Patient
Survey Workgroup to identify the five key things patients expect from a high-value healthcare system.




